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FIBAA Communication Policy 
 

1. Purpose and Scope 

This Communication Policy (the “Policy”) defines the principles, standards, and 
responsibilities governing all communication activities of the Foundation for International 
Business Administration Accreditation (FIBAA). It aims to ensure transparent, accurate, 
and consistent communication, while safeguarding the independence, impartiality, and 
credibility of external quality assurance processes and maintaining public trust. 

The Policy applies to all FIBAA employees, experts, FIBAA Accreditation and Certification 
Committee (F-ACC) members, extern project managers, consultants, and any individuals 
acting on behalf of FIBAA. 

 

2. Fundamental Principles 

All stakeholders shall engage in communications in a respectful, professional, and 
constructive manner. Harassing, discriminatory, defamatory, misleading, or otherwise 
inappropriate communications are not permitted.  

All FIBAA communication is guided by the following principles: 

• Independence and Impartiality: Communications must not suggest that 
accreditation outcomes are predetermined or externally influenced. Communication 
activities should protect and enhance FIBAA's reputation and avoid statements that 
could compromise confidence in its independence, objectivity, or accreditation 
processes. 

• Transparency: Information communicated to stakeholders must be clear, accurate, 
timely, and consistent. 

• Professionalism and Respect: Communications must reflect integrity, academic 
standards, and respect for cultural diversity and intercultural awareness.  

• Confidentiality and Data Protection: Sensitive, personal and confidential 
information must be protected in accordance with FIBAA internal regulations, 
applicable legal, regulatory and ethical requirements. 
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• Equal Treatment: All stakeholders must be treated fairly and consistently. 

• Credibility and Accountability: Communication must strengthen trust in the 
integrity of quality assurance. 

• Compliance with Accreditation Standards: All communications must support and 
reflect the principles, standards, and requirements governing quality assurance and 
accreditation activities. 

 

3. Communication During Accreditation Procedures 

Communication during accreditation, audit, certification, and evaluation processes shall 
ensure procedural clarity without influencing the evaluation process and its outcomes. 

FIBAA shall: 

• provide complete and accurate procedural information to institutions; 

• define responsibilities, timelines, and expectations for all parties involved in 
accreditation and quality assurance procedures; 

• assign official contact persons for procedural communication; 

• ensure communication remains factual, proportionate, and non-directive; 

• avoid advisory or consulting communication that could affect evaluator 
independence. 

FIBAA experts shall receive clear guidance1 on ethical standards, independence, and 
confidentiality.  

 

4. Communication of Decisions and Results  

Accreditation decisions shall be communicated in a structured, transparent, and verifiable 
manner. 

FIBAA shall: 

• inform institutions prior to public release of results; 

 
1 See Guidelines for experts in accreditation and certification procedures 

https://www.fibaa.org/fileadmin/redakteur/pdf/Gutachterwesen/Guidelines_for_Experts.pdf
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• publish accreditation outcomes in accordance with applicable regulations and ESG 
standards; 

• ensure all public statements are accurate, consistent, and objectively formulated; 

• clearly distinguish decisions, conditions, and recommendations of F-ACC. 

Any post-decision communication shall remain strictly aligned with formally adopted 
results. 

4.1 Information Excluded from Public Disclosure 

The following types of information shall not be disclosed or published: 

• Information that a publicly listed company or organisation is prohibited from 
disclosing under applicable securities laws or other legal requirements. 

• Proprietary information concerning internal processes, methodologies, or 
operations that is not publicly available. 

• Information provided at a level of detail that the company or organisation does not 
normally make available to the public. 

• Confidential personal information or personal data protected under applicable data 
protection legislation. 

 

5. Public Communication and External Representation 

Public communication shall preserve neutrality and institutional credibility. 

In communication related to accreditation procedures, FIBAA and/or its representatives 
shall: 

• ensure descriptions of site visits or assessments remain factual;  

• not comment on expected outcomes of ongoing procedures, objective, and 
evidence-based; 

• avoid promotional or celebratory language implying endorsement; 

• avoid the use of images depicting celebratory symbols (e.g., flowers, balloons, 
congratulatory gestures, or similar visual elements); 

• clearly distinguish cooperation, dialogue, and formal evaluation activities; 
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• refrain from publishing or sharing confidential information obtained during 
accreditation procedures unless disclosure is authorised or required by law; 

• maintain proportional and appropriate expressions of hospitality or cultural 
appreciation; 

• avoid public or private communications that may prejudice, undermine, or call into 
question the fairness, objectivity, or integrity of an ongoing accreditation 
procedure; 

• ensure that photographs, videos, and other visual materials used in 
communications accurately represent the nature of the accreditation activity and do 
not create misleading impressions regarding the status or outcome of the 
procedure. 

 

6. Social Media and Digital Communication 

Social media is used to support transparency and stakeholders` engagement while 
maintaining institutional independence. For social media communication, the 
requirements for public communication set out in Section 5 shall apply accordingly. 

Institutions and individuals may be tagged or linked in FIBAA LinkedIn and other social 
media posts, provided that their LinkedIn or other social media profiles are publicly 
accessible and unrestricted. In such cases, no additional prior approval for tagging is 
required. Any tagging shall be carried out in a responsible and context-appropriate manner, 
ensuring compliance with the principles of professionalism, neutrality, and data 
protection. 

Employees using personal accounts in a professional context shall: 

• clearly distinguish personal views from official FIBAA positions; 

• avoid commenting on ongoing evaluations, accreditation procedures, accreditation 
decisions not yet published or internal matters; 

• protect confidential information at all times; 

• avoid expressing opinions or engaging in discussions that could be interpreted as 
prejudging the outcome of ongoing or future accreditation procedures; 

• act respectfully and professionally when affiliation is visible. 
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7. Role of FIBAA Employees 

FIBAA employees play a key role in ensuring that all communications support the 
organisation's mission, values, and quality assurance objectives. All employees act as 
representatives of FIBAA and contribute to its institutional reputation. 

Employees shall: 

• communicate consistently in accordance with this Policy and other applicable 
FIBAA policies and procedures; 

• uphold the principles of independence, integrity, and professionalism in all 
communications; 

• avoid statements or conduct that could be interpreted as prejudging accreditation 
outcomes or influencing accreditation decisions; 

• clearly distinguish between cooperation, consulting, and evaluation/assessment 
roles; 

• respect cultural diversity, intercultural awareness and international standards; 

• refer media inquiries, sensitive issues, or matters outside their authority to the 
designated responsible persons; 

• ensure that public communications, including digital and social media 
communications, do not adversely affect the reputation, credibility, or integrity of 
FIBAA; 

• promptly report communication-related risks, incidents, complaints, or breaches of 
this Policy through the appropriate internal channels; 

• comply with applicable confidentiality, data protection, and conflict-of-interest 
requirements. 

 

8. Branding & Visual Identity 

All communication materials shall comply with the following requirements to ensure a 
consistent, professional, and recognisable institutional identity. 
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• Only approved versions of the corporate logo, FIBAA Quality Seals, colours, fonts, 
and templates may be used.  

• The corporate logo and FIBAA Quality Seals must always be displayed in their 
approved form, proportions, colours, and typography and must not be altered, 
distorted, rotated, cropped, recoloured, or otherwise modified. Adequate, clear 
space shall be maintained around all brand elements to ensure visibility and 
readability.  

• The responsible divisions may provide the corporate logo or FIBAA Quality Seals to 
external parties where appropriate. All external parties shall comply with the 
applicable Guidelines for the Use of the FIBAA Logo and FIBAA Quality Seal by 
External Parties.  

• Consistent formatting and layout shall be maintained across presentations, 
publications, digital communication, and official documents. Standardised 
templates issued by the Communication and Marketing Division shall be used unless 
otherwise authorised.  

• The Communication and Marketing Division shall maintain and make available the 
current corporate identity standards, templates, and branding guidance. 

• All communication activities, including branding and visual representation, shall 
comply with the principles and requirements set out in Section 5 of this Policy. 

 

12. Governance, Publication, and Review 

This Policy is developed by the Communication and Marketing Division in consultation with 
relevant stakeholders and approved by the Management.  

Official statements are issued only by the Managing Director and/or the Head of the 
Communication and Marketing Division. All media inquiries must be redirected to the 
responsible department. Compliance with this Policy shall be monitored through FIBAA's 
governance and quality assurance processes.  

The Policy is publicly available and implemented through internal guidance and training. 
It is reviewed regularly to ensure alignment with ESG standards and international good 
practice in quality assurance. 

  


