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CERTIFICATION
Project Number: 23/118
Education Institution: Coursera Inc.
Course: Meta Social Media Marketing Professional Certificate

The FIBAA Accreditation and Certification Committee has taken the following decision:

Certification with conditions:

According to § 7 (2) in conjunction with § 10 (1) of the “Special Conditions for awarding the FIBAA
Quality Seal for Continuing Education Courses”, the continuing education course is certified with
three conditions.

Period of Certification: September 13, 2024 - September 12, 2029
The FIBAA Quality Seal is awarded.

Condition 1
Coursera and Meta provide a deduction of the intended EQF level of the course.

N Condition fulfilled — Decision by the FIBAA Accreditation and Certification
Committee on September 5, 2025.

Condition 2

Coursera and Meta implement a learner workload evaluation system which includes a
systematic control loop from the completer survey to the analysis of the results and the
taking of appropriate measures.

N Condition fulfilled — Decision by the FIBAA Accreditation and Certification
Committee on September 5, 2025.

Description and appraisal in Detalil Page 2
© FIBAA Certification Report


https://www.coursera.org/professional-certificates/google-data-analytics

Condition 3

Coursera and Meta develop an assessment concept ensuring the identity of learners and
the use of permitted teaching materials during the assessment, as well as an appropriate
qualification and surveillance of the peer reviewers.

6 Condition partially not fulfilled — Decision by the FIBAA Accreditation and
Certification Committee on September 5, 2025.

Proof of meeting this condition is requested until March 4, 2026.

FOUNDATION FOR INTERNATIONAL
BUSINESS ADMINISTRATION ACCREDITATION

Assessment Report

Host of educational content:

Coursera Inc.
Content partner: Meta

Continuing Education Course:
Meta Social Media Marketing Professional Certificate
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Brief description of the continuing education course:

Coursera Inc.! offers a portfolio of “Professional Certificates” from Google, IBM, Intuit, Meta,
Salesforce, and other industry leaders as MOOCs (Massive open online courses). The Professional
Certificates are issued after completing the respective online course which is designed to help
develop the skills needed to land entry-level digital jobs in business, IT, data science, and
marketing.

Meta Professional Certificate Courses? belong to this portfolio of Professional Certificates and are
targeted towards individuals worldwide who seek to reskill with Professional Certificates to move
into emerging digital careers. The Meta Professional Certificate Course of this certification process
comprises a workload of approximately 75 hours, thus also representing a “microcredential” as
small learning entity. With FIBAA certification, Coursera proposes ECTS crediting recommendation
following the “Recognition of prior learning” as outlined in the ECTS Users’ Guide3.

All Meta Professional Certificate Courses are based on a methodological approach provided by
Coursera. Content of the Social Media Marketing Professional Certificate is conceived, produced,
and instructed by Meta and Meta’s collaborator, -

Date of opening of the procedure:
February 9, 2024

Date of filing the self-assessment report:
May 15, 2024

Date of online assessment conference:
July 9-11, 2024

Type of certification:
Certification

Mode of study:
Online, Part-time

Initial start of the Course:

October 2021

Start of course cycle: continuous

Capacity load: not limited

Learner intake by May 2024:

- learners

1 Referred to as “Coursera” in this report
2 Referred to as “programs” by Coursera, for terminology see glossary at the end of this report.

3 ECTS Users’ guide 2015, page 46
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No. of ECTS credits assigned to the Course:
3 ECTS credits

Hours (workload) per credit:
25

Date of the Meeting of FIBAA-Certification Commission:
November 29, 2023

Duration of Certification:
September 13, 2024 - September 12, 2029

Project Manager:
Michael Stephan

Panel Memberss4:

Prof. Dr. Wilfried Mddinger
Stuttgart Media University and Steinbeis University Berlin
Professor of Marketing, Social and Services Marketing, Business Ethics

Stefanie Reuter
University of Diisseldorf, Germany
Student Digital Transformation (M.A.) (Communication, Multimedia, Market Management)

Prof. Eckhard Rocholl
Rocholl Conceptual Design
Managing Director

Prof. Dr. Stefan Zagelmeyer
The University of Manchester
Professor of Economics and Human Resource Management

4 The panel is presented in alphabetical order.
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Summary

The panel’s assessment takes into account the self-assessment and the results of the online
assessment conference as well as the statement of Coursera Inc. to the assessment report dated
August 28, 2024.

Meta Social Media Marketing Professional Certificate of Coursera Inc. fulfils (with few exceptions)
the FIBAA quality requirements for certified continuing education courses and can be certified by
the Foundation for International Business Administration Accreditation (FIBAA) under three
conditions. It may be recognized as a module within further educational programs and has assigned
ECTS credits.

The panel members identify need for action regarding the following aspects: Logic and
transparency of course objectives (deduction of EQF levels, see chapter 1.1); Application of the
“European Credit Transfer and Accumulation System” (ECTS) and modularization (learner workload
evaluation, see chapter 3.1); and Examinations (see chapter 3.2). Therefore, they recommend the
certification on condition of meeting the following requirements:

Condition 1 (see chapter 1.1)
Coursera and Meta provide a deduction of the intended EQF level of the course.
Condition 2 (see chapter 3.1)

Coursera and Meta implement a learner workload evaluation system which includes a
systematic control loop from the completer survey to the analysis of the results and the
taking of appropriate measures.

Condition 3 (see chapter 3.2)

Coursera and Meta develop an assessment concept ensuring the identity of learners and the
use of permitted teaching materials during the assessment, as well as an appropriate
qualification and surveillance of the peer reviewers.

Proof of meeting these conditions is to be documented by June 12, 2025.

Furthermore, the quality requirement that has not been fulfilled — External evaluation by course
completers, employers, and others (see chapter 6) — is not an asterisk criterion and therefore does
not lead to a further condition. The measures the course provider takes to solve the identified
problem are to be considered during the re-certification.

The panel members also identified some areas where the course could be further developed:

adding content to take intercultural competences into account for social media campaigns
(see chapter 3.2),

developing tools for community building among learners and course completers (see
chapter 4.3),

communicating current Learner Outcomes Reports transparently to all stakeholders and
learners (see chapter 6),

The measures Coursera and Meta take in order to implement the recommendations of the panel
members are to be considered in the context of the re-certification.
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On the other hand, there is a criterion that exceeds the quality requirements:
9 Learner support and coaching (see chapter 4.1)

Further positive aspects the panel would like to highlight although they do not lead to a formal
“exceed” rating within the respective chapter:

Job Task Analysis (JTA, see chapter 1.3)
the set-up of the project teams from Coursera and the content partner, (see chapter 4.1)

dedicated and highly motivated people among Coursera and all partners, effective
processes and mutual co-operation for the benefit of content and methodology (see chapter
4.4),

a dynamic modern learning platform, attractively and appealingly designed, supporting a
positive learning experience (see chapter 4.5),

For the overall assessment please refer to the quality profile at the end of this report.
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Details on the institution

Launched in 2012 by two Stanford professors, Andrew Ng, and Daphne Koller, Coursera’s mission
is to provide universal access to world-class learning. Coursera is now one of the largest online
learning platforms, with 118 million registered learners, partnering with over 300 university and
industry partners to offer a broad catalog of content and credentials, including courses,
Specializations, Professional Certificates, Guided Projects, and bachelor’s and master’s degrees.
Institutions worldwide use Coursera to upskill and reskill their employees, citizens, and learners
in data science, technology, and business. Coursera became a B Corp5 in February 2021.

Coursera operates in five essential business units within two models:
1) Coursera for Individual learners

a. Degrees
b. Open Content (Professional Certificates, Specializations & Courses by university and
Industry Partners)

2) Coursera for Enterprise

a. Coursera for Business
b. Coursera for Campus
c. Coursera for Government

Learners coming to Coursera are presented with a broad range of learning offerings, from a two-
hour Guided Project on how to build a website to full study programs. As technology automates
more repetitive, predictable, lower-skilled job tasks, individuals worldwide seek to reskill with
Professional Certificates and college degrees to move into emerging digital careers. Coursera offers
a portfolio of entry-level Professional Certificates from Microsoft, Google, IBM, Intuit, Meta,
Salesforce, HRCI, and other industry leaders that help develop the skills needed to land entry-level
digital jobs in business, IT, cybersecurity, data science, marketing, sales, design, HR, and finance
without requiring a college degree or any experience in the field. Coursera also has online degrees
in data science, computer science, engineering, business, social science, and public health. The full
Coursera catalog includes:6

T 2,200+ Guided Projects: Gain a job-relevant skill in less than two hours
5,300+ Courses: Learn something new in four to six weeks
625+ Specializations: Gain a job-relevant skill in three to six months

75+ Certificates

= =4 =4 -

45+ Entry-level Professional Certificates’: Earn a certification of job readiness for an in-
demand career in three to nine months

5 https://www.bcorporation.net/en-us/ (certification for sustainability)

6 As of December 31, 2023. The periods noted are intended completion timeframes; actual time to completion
varies by learner.

" In this report referred to as “courses”, for terminology see glossary at the end of this report.
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1 20+ MasterTrack Certificates: In three to twelve months, earn a university-issued certificate
from a module of a university degree and credit that can be applied to that degree in the
future.

The Coursera platform is designed to enable learners to discover the right content and credentials
by domain (e.g., Business, Technology, Health), by skills (e.g., Python, Statistics, Data
Visualization), and by job role (e.g., Data Analyst, Marketer, Engineer, Human Resource
professional). Once learners enroll in a course, the unified technology platform is designed to
enable them to learn effectively to advance their careers and earn credentials to signal their
learning to prospective employers.

As part of Coursera’s strategy and focus on supporting individuals with job readiness certificates
in their career planning, certificate offerings have increasing importance in Coursera’s product
catalog. After the first positive experiences with this training offer, Coursera has been able to
expand the number of available Entry-Level certificates to over 45. Coursera systematically derives
the needs from a thorough analysis of data as well as the latest conference and research results.
Coursera partners with companies to integrate subject matter expertise from professional practice
and to train the skills that are needed on the job for the respective tasks. A separate corporate
division has dedicated itself to this topic of industry partnerships.

Coursera’s research and internal data analysis shows that career certificates are a significant
opportunity for learners to progress in their jobs and form a path to digital jobs. Many off-platform
demand signals are considered when defining Professional Certificate targets, such as job postings
and job growth in the last twelve months in key countries, percentage of entry-level positions,
percentage of roles not requiring a Bachelor’s degree, projected growth, median salary, and
difficulty in hiring. The demand signals are further validated once the programs are live by
analyzing on-platform demand signals such as search volume, enrollment numbers, revenue, and
the number of learners with a Professional Certificate that later have proceeded to enrollin a degree
program.

An increasing number of universities worldwide recognize Professional Certificates towards their
degrees, thus making these learning units stackable into full-degree programs. To ease recognition
in Europe and in accordance with the ECTS Users’ Guide’s intention of Recognition of Prior
Learning8, Coursera and Meta also aim at ECTS credit recommendation with FIBAA certification. On
the other hand, in many cases, entry-level certificates enable learners to start their careers in
various new job opportunities (see Figure 1: Entry-level Professional Certificates: Pathways to
digital jobs).

For Professional Certificates hosted on Coursera in the areas of software development, application
development, and marketing analytics, Coursera has been able to win Meta as a content partner.
Meta is internationally known with a strong history of building applications, platforms, and
marketing services that help people and businesses grow. Meta builds technologies that help
people connect with friends and family, find communities, and grow businesses. Meta also offers
training courses on the metaverse to educate people, brands, businesses and professionals on the
opportunities it presents and what it means for our world today and into the future. As Meta is also
committed to helping the workforce of today and driving the workforce of the future, the Meta
Professional Certificates are targeted to create opportunities so that anyone regardless of

8 ECTS Users’ guide 2015, page 46
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education, background or experience can learn high-quality skills to land a high-growth career - no
degree or experience required to get started.

Figure 1: Entry-level Professional Certificates: Pathways to digital jobs
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Although this is the first time this course will be certified according to the ECTS standards, many
learners have already completed the courses. Comments and recommendations from beta testing
and first learners have been successfully implemented. In addition to these external quality
assurance measures, Coursera continuously and systematically collects, processes, and makes
available data points, including the number of learners, number of completions, star rating, the
average time to completion, average passing score, pass ratios, and learner satisfaction rates in
dashboards that are analyzed at least once a year in a detailed feedback and evaluation meeting
between all parties. In this meeting, areas for improvement are identified, measures derived, and
implementation timetables recorded. It is also reviewed whether changes or updates to the
learning content are necessary (see also chapter 6.).

Appraisal:

The panel acknowledges Coursera as a well-established platform of online courses. Meta is a leader
in building applications, platforms, and marketing services, and has profound experience in
developing trainings. Thus, the co-operation to develop and conduct Professional Certificates
combines considerable knowledge and resources for conceiving and designing the course and
provides a considerable number of effective processes as well as distinctive employability and
career support (see also chapters 3.2, 3.5, 4.1, 4.2, 4.4).

Description and appraisal in Detalil Page 11
© FIBAA Certification Report



Description and appraisal in Detail

1 STRATEGY AND OBJECTIVES

1.1 Logic and transparency of course objectives

Coursera’s general objectives for "Professional Certificates" (entry-level, advanced, experts) offer
an accessible learning experience from top companies and universities. Learners can get started
immediately, study at their own pace, anytime and anywhere. They can create work samples
through the course to demonstrate their skills and earn a career credential.

“Entry-level Professional Certificates” on Coursera are designed to provide a comprehensive and
high-quality approach to preparing learners for an in-demand career. They are targeted at learners
with little prerequisites and no or little previous knowledge. Learners gain practical skills and
knowledge through hands-on projects and, upon completion, can demonstrate job readiness to
potential employers with a Professional Certificate credential.

The Professional Certificates are designed to provide learners with a holistic qualification concept
that aims to impart subject-specific, methodological, and social competencies. Across the various
professional certificates, the application orientation is represented in the practical implementation
of projects and application of respective procedures (of Social Media Marketing in this case) in the
method courses and labs. Theoretical foundations and explanations always accompany the
expertise of practitioners and subject matter experts.

Meta Social Media Marketing Professional Certificate

This certificate is aimed to provide learners with an introduction to digital marketing and major
social media platforms such as Facebook, Instagram, LinkedIn, YouTube, TikTok and more. Learners
are to be prepared with the skills and tools needed to grow an engaging social community and run
effective social media advertising. Learning objectives are:

1 Establishing an online presence, building a following, and managing one’s social media
accounts

1 Developing effective social media posts and create a strong social media brand presence

1 Create Facebook and Instagram ad campaigns in Meta Ads Manager that drive business
results

f Learning to evaluate and interpret the results of social posts and advertising campaigns

In the “Applied Learning Projects” throughout the program, learners practice their skills in hands-
on projects, such as:

9 Creating a Facebook or Instagram business page

Doing a brand exercise for their business

Creating posts on Facebook and Instagram

Creating a content calendar

Creating a creative brief for their social media ad
Building your own full ad campaign in Meta Ads Manager
Presenting their campaign results

= =4 =4 4 4 =9

Description and appraisal in Detalil Page 12
© FIBAA Certification Report


https://www.coursera.org/professional-certificates/google-data-analytics

According to Coursera and Meta, the specifications from the European Qualifications Framework
(EQF) have been taken into account in the design of the learning objectives of the modules and
courses?, e.g., "the ability and willingness of the individual to use knowledge and skills as well as
personal, social and methodological abilities and to behave in a thoughtful and individually and
socially responsible manner. Competence is understood in this sense as comprehensive action
competence" (see self-report p. 10).

Appraisal:

The qualification objectives of the course are explained and convincingly presented in relation to
the learner demographic. They embrace appropriate training of knowledge, skills and competence,
comprehensive employability, as well as the development of the individual learner’s personality
(in relation to the scope of the course).

The course objectives are based on subject-specific and generic learning outcomes which are in
line with the level of the qualification to be awarded upon completion. However, the panel misses
a clear deduction of the European Qualification Framework (EQF) level, supported by a taxonomy
of the descriptions of job skills provided in the job task analyses.

Therefore, the panel recommends the following condition:
Coursera and Meta provide a deduction of the intended EQF level of the course.

The panel acknowledges the practical, hands-on skills trained in the course (see also chapter 3.5)
and the fact that the course may be recognized as a respective course in an undergraduate study
program (including credit transfer) (for communication and documentation, see chapter 5).

When defining the learning objectives, the course provider and content partner also take into
account the findings of course completer-tracking studies (further occupational development of all
Professional Certificate completers). Coursera does not analyze course-specific completer-tracking,
(see chapter 6).

Meets quality n.r.

requirements

1.1*° Logic and transparency of course
objectives

Condition

9 See chapter 3.1 Structure
10 * Asterisk Criterion
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1.2 International orientation of the course

Coursera prepares its learners for jobs in an international environment. The Entry-Level
Professional Certificates are intended to facilitate learners’ development of an international
perspective on issues and explicitly prepare them for global professional activity. The language of
instruction also supports the certificates’ internationality. All courses at this level are delivered in
English, while some are translated into or have subtitles provided for other world languages like
Arabic or Spanish. Additional languages can be added on request and due to identified demand for
certain areas or markets. The Meta Social Media Marketing Professional Certificate is available in
auto-translations of German, Hindi, Russian, Swedish, Korean, Greek, Portuguese, Italian, French,
Hungarian, Spanish, Chinese, Arabic, Thai, Ukrainian, Japanese, Indonesian, Polish, Dutch, Turkish,
Kazakh and with video subtitles in Bengali, Vietnamese, Pashto, Azerbaijani, and Persian.

If relevant to the learning objectives, international aspects of the respective course content are
integrated into all modules, thus enabling learners to gain an international perspective on the
problem areas. In addition, when selecting instructors and subject matter expertsit, greater
importance is attached to ensuring they have foreign language skills and international experience,
e.g., through stays abroad, employment in internationally active companies, and/or internationally
oriented project work (see self-report p. 11).

The learning objectives are designed to provide learners worldwide with the relevant/appropriate
subject knowledge and develop skills that will help them work successfully in an international
environment. The necessary skills are derived from carefully crafted and analyzed JTAs (job tasks
analysis, see chapter 3.5) with leading enterprises and subject matter experts. Emphasis is always
placed on international standards, and common procedural techniques applied worldwide.

Appraisal:

Within the scope of the course and with respect to the international availability of the course, the
intention is to sustainably promote the employability of completers worldwide.

Meets quality n.r.

requirements

1.2 International orientation of the course X

1.3 Positioning of the course

Over the past two years, online learning provided educators, businesses, and governments with the
means to respond to a global crisis that fundamentally changed how people learn and work. The
combined forces of online learning and remote work assist to the vision of a world, where anyone,
anywhere, has access to education. By working directly with universities and enterprises and

11 For Coursera terminology of teaching staff, see chapter 4.1 and glossary.
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powering institutional collaboration across the platform, Coursera provides access to global and
affordable education while paving the way for talent to rise from anywhere with remote, digital
jobs.

With the rise of online learning and the increasing demand for skills and qualifications, online
Professional Certificates have become increasingly popular. They offer a way for individuals to gain
new skills, qualifications, and credentials without attending traditional classrooms.

Professional Certificates hosted on the Coursera platform are industry-recognized and can provide
a competitive edge on the job market. In addition, Professional Certificates are becoming a much
sought-after asset for both candidates (job seekers and employees) and employers, as they
demonstrate that an individual has the skills and knowledge necessary to excel in a certain field.
They provide individuals with a convenient and accessible way to gain the necessary skills and
qualifications to pursue a career. As employers and educational institutions become more rigorous
in their requirements, according to Coursera, Professional Certificates become an asset in helping
individuals meet their career goals and objectives (see self-report, p. 12)

The development of the Professional Certificates was strongly oriented toward the specifications
and recommendations of business and industry representatives to prepare completers
appropriately for labor market requirements. Concerning the range of qualifications, care was taken
to include the facets and characteristics of the intended occupational fields and to anchor them in
the syllabus (see description Job Task Analysis (JTA) chapter 3.5).

Coursera is a learner-first and learner-centric platform for career advancement. The key learner
segments for Coursera are Career Starters -), Career Switchers (-), Career Advancers
(-), and Enthusiasts (-). The first two are composed of job-seekers: Starters want to
learn skills to land their first professional job, and Switchers want to switch to a different role by
developing new skills. Moreover, Starters and Switchers represent most of the learners on
Coursera’s platform, with the proportion of starters being even higher for other regions outside the
us:,

Coursera considers lifelong and lifecycle learning in positioning courses on the Coursera platform.
Coursera aims to reach learners early in their careers and offer them affordable, job-relevant
content, skills learning, and credentials to help them start or advance their careers. Coursera’s
lifelong learning ecosystem (see Figure 2) shows the three pillars of the company’s strategy: the
connections made between learners and educators, industry, or university partners, the one
between learners and institutions, and the one between educators and institutions.

In this context, Coursera’s partnership with Meta connects learners and educators to solve a
particular learner problem: learning new skills to either land their first professional job or switch
to different roles.

Extensive research has been conducted to define what partners would be better suited (what
companies learners would want to learn from) and what content is highly demanded on the job
market. Through that process, Meta was identified as a thought leader and expert in areas of high
job growth.

2 sample figures: |
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Figure 2: Coursera’s lifelong learning ecosystem
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Appraisal:

The described profile and the qualification objectives are such that the course can compete on the
education and job market. Course completers-tracking studies (for all Professional certificates, see
chapter 1) are undertaken, analyzed and confirm the desired position of the course’s completers.
To support positioning of the course in the job market, the panel highlights the Job Task Analysis,
but also refers to the recommendation (see chapter 6) to also implement a course-specific
completer tracking survey to enable more specific analysis to further match JTA and course profile.

The way in which the course is integrated into Coursera’s overall strategy and relates to the other
offers of Coursera is plausibly described. The course pursues qualification objectives which
correspond to the course provider’s concept and strategic planning.

Meets quality n.r.

requirements

1.3 Positioning of the course

1.3.1 Positioning of the course in the education
and job market, and the professional field X
(“Employability”)

1.3.2  Position of the course within the
institution’s overall strategy
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N

ADMISSION

The learner demographic of the Meta Social Media Marketing Professional Certificate is beginner-
level learners who want to develop job-ready skills, tools, and a portfolio for an entry-level Digital
Marketing, Performance Advertising, Content Strategist, or Brand Management position. This
program does not require any prior experience.

To enroll for a Meta Professional Certificate, learners must subscribe to the Coursera platform and
enrollin their preferred course from the course description page on the Coursera website. To enroll,
learners must 1) open the page for the course they want to enroll in, 2) click enroll and 3) choose
the preferred payment optioni3. After enrolling, learners must agree that they will be required to
provide a government-issued ID to earn a certificate for completing learning content, after which
learners can navigate to the beginning of the course through the platform and begin learning
asynchronously. To enroll in the course, learners must have access to a computer or mobile device
and internet connection. Although translations and video subtitles are available (see chapter 1.2),
Coursera points out at the starting page of each course that the course is taught in English, and the
interpretations, provided by a machine-aided translation service, may contain mistakes.

Legal Relationship between Coursera and Meta

13 Learners either pay per single guided project, course, certificate, or degree. Coursera Plus is a subscription pricing
model that gives learners access to over 7,000 courses, Guided Projects, Specializations, and Professional Certificates
on Coursera for a monthly or an annual fee.
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Legal relationship between Coursera and Learners

Meta and Teaching staff (Content Development, Production Partners and Instructors -)

The Meta Social Media Marketing Professional Certificate

>
o
©
=
Q
wn
[<})

The prioritized learner demographic is based on the strategic objectives of the certificate course.
The course aims at learners with no prior expertise and thus, does not ask for any formal
requirements but with aspirations for specific career and job profiles.

Enrolment guidelines have been defined and are coherent. They take into account the specific
characteristics of the learner demographic (e.g., job seekers and job switchers). They support the
achievement of the course objectives. Enrolment guidelines also include information on the
requirements in terms of technical equipment.

14 https://www.coursera.org/about/terms (last call July 19, 2024)
15 As of May 15, 2024
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The contractual relationship between Coursera and the content partners (Meta _ on the
one hand and the learners on the other hand, as well as between content partners and teaching
staff is set down and documented. Rights and obligations of contractual parties have been
established and are known to all relevant parties. Transparency and legal certainty exist.

Meets quality n.r.
requirements

2.1*  Focus on the target group X
2.2*  Admission conditions X
2.3* Legal relationship X
Description and appraisal in Detail Page 19
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3 IMPLEMENTATION
3.1  Structure

Entry-Level Professional Certificates require no degree or experience in the area. After taking the
program completers can obtain a specified entry-level job role.

Like all content on Coursera, Professional Certificates include Coursera’s Pedagogy Principles (see
chapter 3.4). The Meta Professional Certificate “program” contains “courses”, which contain
weekly “modules”6 (four to six lessons) that progressively build on concepts taught previously.
Each module contains weekly learning objectives. By completing the weekly content for each
module in order, learners can achieve the learning outcomes required to progress to the subsequent
module.

Entry-Level Professional Certificates on Coursera:

0 Include a minimum of four courses designed to be completed in three to five months
(workload of ten hours/week).

0 Include career-relevant, hands-on projects to showcase to potential employers on the
learner’s resume and in interviews.

¢

Include a partner-branded Professional Certificate, which Coursera issues and the partner
delivers from the partner dashboard to learners who successfully complete the program.

~

0 Provide career-readiness resources, so the learner knows how to prepare for the job role.

Learners should be expected to complete an Entry-Level Professional Certificate in 65-200%7 hours
of total engagement time. Each course in the Entry-Level Professional Certificate must include a
minimum of approximately ten hours of total learner engagement time per week (e.g., watching
videos, reading materials, completing assessments).

To help learners prepare for an entry-level job, Coursera and Meta emphasize that they should get
ample practice and hands-on learning time to learn the skills they need for the role. Each course
should also include a job-relevant project at the end of each course to help learners demonstrate
their skills and build their resumes for potential employers. Coursera summarizes Entry-Level
Professional Certificate Content Specifications as follows:

16 “Course” in Coursera terminology is a learning unit within the certificate program covering a certain content topic. A
course (topic) is split into “modules” (in Coursera terminology) which is a weekly learning unit, thus “module” being
Coursera”s terminology for the smallest learning unit within the “course” and the “program” (as a whole), see glossary.
17 The engagement time communicated to customers ranges from 65 to 200 hours. For sourcing and collaborating with
content partners, Coursera typically targets and communicates a range of 80 to 200 hours to its partners. This aligns
with the external communication to customers and provides some flexibility for adjustments, updates, or changes during
the beta testing phase. Minor deviations from this target are acceptable. However, if the deviation is significant, the
Teaching and Learning (T&L) team will assess and discuss the necessary adjustments with the content partner during the
project phase to ensure compliance with the standards outlined in Table 1
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Meta Professional Certificates have been developed from the ground up to ensure employability for
a specific target occupation and to build skills, abilities, and competencies to be job-ready.

1. Learning Qutcomes

Derived from the respective JTA (job task analysis, see chapter 3.5), a basic idea of the learning
objectives has been developed by instructional designers and a team of subject matter experts.
Each Professional Certificate has therefore defined learning objectives to be achieved at the
top level, whereby both the EQF recommendations on competence acquisition have been
applied, and the descriptions of the respective learning objectives have been formulated based
on the recommendations of Bloom's taxonomy.

In addition, the overarching learning objectives for the respective certificate are broken down
further toward individual learning outcomes for each “course” and for each weekly “module”.
The quizzes and assessments are aligned with the learning objectives at the weekly “module”,
“course”, and certificate levels.

2. Workload

To determine the workload, each sub-element is analyzed within the pre-structured weekly
learning plans, and the length (e.g., videos or reading) is determined. The learning and
processing times determined in this way are finally summarized at the level of the Professional
Certificate. In this way, learners know the total workload in the respective certificate and the
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weekly learning times for each element. It is possible to set individual learning time targets
and days on which Coursera reminds the user of their learning goals in the app or the browser,
thus continuously motivating learners to participate. The workload at all levels is documented
and systematically displayed before and during learning.

3. Recommendations for ECTS credit allocation

Referencing the methodology and principles from the ECTS User’s Guide 2015 and utilizing the
application of the workload calculation, Coursera and Meta aim to show a defined ECTS credit
recommendation that corresponds appropriately to the workload and learning objectives for
the individual certificates. According to the ECTS User’s Guide, one ECTS credit should
correspond to 25-30 hours of workload. The individual workload per module may vary
depending on the task and exceed the initially determined reference time. The workload
analyses provide a regular check, but in case of doubt, a slightly higher effort for a task should
be assumed rather than less learning time. Coursera and Meta assign 25 hours per ECTS credit
point and a corresponding ECTS credit recommendation value for each course.

4. Non-Allocation for single educational components (on module/course level)

Although the Professional Certificate comprises smaller units, the respective “courses” and
“modules”, Coursera refrains from allocating ECTS credits at this level. This approach follows
the application in higher education institutions. For example, a module in the field of tertiary
education, similar to an entire certificate, extends over four to six months. The ECTS credit
allocation assigned to one module at higher education institutions should, according to many
national recommendations:8, not be less than five ECTS credits as a rule. A different allocation
than full ECTS credits should be avoided unless the general program design can compensate for
the sensible full ECTS credits per semester. In addition, the corresponding course unit should
conclude with an examination performance, which justifies the acquisition of the ECTS credits.
In the case of the Professional Certificate, this is the Final Project, often also called the
Capstone Project.

5. 60 ECTS credits allocation per year

The Professional Certificates are part-time continuing education programs intended to enable
the acquisition of competencies and skills part-time. The weekly learning performance is geared
towards this circumstance, with a maximum workload of approximately ten hours per week for
three to five months.

6. ECTS credit documentation

The use of ECTS credits is facilitated and quality enhanced by supporting documents like the
course catalog and the certificate supplement via Credly. The use of Credly has proven to be an
exceptional fit because learners have the permanent ability to store their achieved digital
credits in one secure place. In addition, Credly provides prospective employers with the ability
to verify that the individual earned the Professional Certificate, thus enabling a certificate
authenticity check. In addition to badges, Credly provides learners with a transcript that
Registration Offices a HEIs can utilize.

18 As an example, they refer to the recommendations for action of the University Rectors' Conference in Germany
(HRK), such as the recommendation on "Designing modularization" from February 2016.
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Figure 3: Certificate Supplement on the Credly page

00 Meta
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7. Certificate supplements

A Certificate supplement documents the courses and the associated qualifications. The
acquired skills, the earning criteria for the certificate, the learner name (according to
government issued ID), the content, the issuer, the course description, and the certificate
details (when and where obtained) are documented transparently and through Credly in a safe

Meta Social Media Marketing Professional
Certificate

Issued by Coursera

Authorized by Meta

The Meta Social Media Marketing Professional Certificate, hosted by Coursera, represents the
skills for jobs in social media marketing fields, as well as the soft skills needed for career support
for the job search. This program will introduce you to social media, develop an understanding of

digital marketing and establish your presence. No formal education required.

Learn more
[} Certification @ Foundational @ Months 5 Paid
Skills
Campalgn Optimization Creating And Managing Ads Digital Marketng
Digital Marketing Measurement Facebook Advertising Instagram Advertising Organic Advertising
Paid Advertising Reporting And Measurement Social Media Campaigns
Soclal Medla Content Management Soclal Media Reporting

Earning Criteria

Obtain the Meta Certified Digital Marketing Associate Certification and maintain certification
& every 24 months by passing the current version of the Meta Certified Digital Marketing
Associate exam.

Complete 5 self-paced courses. This program takes place online, so you can learn from
: anywhere, at any time.

Endorsements

American Councif on Education

This credential has been successfully evaluated by the American Council on
Education for college credit. It is recommended for a total of 2 college

credits. For more information about ACE Learning Evaluations, visit

www.acenet.edu.

space that still allows for authenticity checks for external parties.
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Learners attend the course by viewing lectures, completing readings and quizzes, responding to
discussion prompts, and completing hands-on labs. Each Meta Professional Certificate has a
minimum passing score of 70 — 80 % that learners must meet in order to pass graded quizzes and
complete the qualification. All Coursera learners must adhere to the Coursera Code of Conduct,
Honor Code, and Terms of Use. Detailed conditions of participation and assessment regulations,
such as quiz attempt rates, passing grades, and identity verification, are described to learners
within each Meta Professional Certificate program at the start of each assignment as they navigate
throughout the program content. In addition, learners are informed where they can go in case of
doubt about discrepancies and how the grading appeal procedure would look like in these cases.

Coursera and Meta aim to ensure the feasibility of the programs’ workload by a suitable curriculum
design and a plausible calculation of workload of under ten hours of study a week to complete the
program within the suggested six months (see Table 7: Sample weekly plan). Learner enrolment is
voluntary and self-guided. Learners will complete the content asynchronously at a pace that meets
the demands of their personal schedules. Assessment deadlines are pre-set by the Coursera
learning platform. The individual learner schedule begins when a learner enrolls in a course. If
learners miss two assessment deadlines in a row or an assessment deadline by two weeks, they will
see a “reset deadlines” optionin their grades page. Learners can then switch to a new schedule for
the course with updated deadlines and can utilize this option as many times as needed. This does
not remove progress made in the course. If a learner cancels their Coursera subscription and then
reactivates it, their deadlines will automatically reset.
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Figure 4: Sample weekly plan

Goals and Planning for Success

Medule3 « 3hours to complete

Module details

In week three, you'll dig into two foundational skills for a marketer, defining SMART goals and key performance indicators.
These are key components in building out a marketing campaign no matter what platform you operate on. At the end of
the week you'll complete your first project and apply your learning to a real life scenario.

What's included
N

@ 6 videos @ 3 readings @ 1 quiz @ 1 assignment ,é\é 1 peer review

v Hide info about module content

@ 6videos « Total 21 minutes

Goals and Planning for Success Overview « 1 minute » Preview module
What are Marketing Goals and Why Do you Need them? « 3 minutes
Establishing SMART Goals for Your Marketing « 7 minutes

What are KPIs and Why Do you Need them? « 3 minutes

Setting KPIs for Your Marketing « 5 minutes

Goals and Planning for Success Conclusion « 0 minutes

@ 3 readings « Total 60 minutes
Preparing For Your SMART Goal and KPIs Project « 20 minutes
SMART Goal Worksheet « 20 minutes

Key Performance Indicators Worksheet « 20 minutes

@) 1quiz + Total 10 minutes

How to Set Your Marketing Goals Practice Quiz « 10 minutes

(@) 1assignment - Total 40 minutes

Goals and Planning for Success Quiz » 40 minutes

5% 1peerreview + Total 90 minutes

Create a SMART Goal and KPIs « 30 minutes
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Discussion forums are accessible for enrolled learners, where they benefit from:
6 Support from fellow learners which are moderated,

0 Interaction with classmates, shared resources, and help answer questions about course
materials or assessments,

0 Asking questions, debating ideas, and identifying classmates who share the same goals.

Appraisal:

The course’s structural elements are convincingly described and motivated. The course structure
serves to promote the objectives and the learners’ acquisition of knowledge and competences in
line with the given objectives.

By giving an analysis of the approach towards ECTS credit allocation, Coursera has proven
comprehensive examination of the ECTS guidelines. The following ECTS elements: principle of
modularization, credit points and workload specifications, have mostly been implemented. The
guidelines for workload calculation are clearly and understandably deduced. The course
descriptions provide detailed descriptions of intended learning outcomes and the information
defined in the ECTS Users’ Guidel. Certificate supplements document the course and the
associated qualifications in a transparent and coherent manner. The panel noted that the certificate
supplement does not provide an ECTS grading table. The panel acknowledges that due to the nature
of the MOOCs there are no cohorts of learners starting the course at the same time. Nevertheless,
the panel suggests collecting data about grading results over a specific period to be able to provide
a grading table or a grade point average with the certificate.

As for the workload calculated by Coursera and intended ECTS credits to be assigned, the
conversion would be as follows:

Table 2: Workload calculation and intended ECTS credit assignment

Course Learning Learning Intended
hours20 hours/25 ECTS credit
ECTS credits | assignment

Meta Social Media Marketing Professional 76 3 3
Certificate

According to the ECTS Users’ Guide, workload is an estimation of the time the individual typically
needs to complete all learning activities such as lectures, seminars, projects, practical work, work
placements and individual study required to achieve the defined learning outcomes in a formal
learning environment. Based on the generally valid rounding rules (4,5 equals up to 5 equals up to
5,4) the panel notes that workload calculation and ECTS credit allocation is plausible.

The panel also notes that Coursera did not provide proof of a process of reviewing the workload
including taking into account learner feedback and the course’s success rate. A question whether
the actual workload of the whole course corresponds with, is lower or higher than the estimated

19 ECTS Users’ Guide 2015
20 See chapter 3.2, Table 3: Course contents and learning hours
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workload (including teaching time, self-study time and examination) is missing in the course
completer survey.

Therefore, the panel recommends the following condition:

Coursera and Meta implement a learner workload evaluation system which includes a
systematic control loop from the completer survey to the analysis of the results and the
taking of appropriate measures.

There are transparent conditions of participation and assessment regulations. The course’s
characteristic structural features have been implemented.

Apart from the missing implementation of learners’ feedback into the evaluation of the workload
(see condition above), the feasibility of the course’s workload is ensured by a suitable curriculum
design, by a plausible calculation of workload, by an adequate number and frequency of
assessments, by appropriate support services as well as academic and general learner counselling.

Meets quality n.r.

requirements

3.1 Structure

3.1.1 Structure of the course

3.1.2* Application of the ,,European Credit
Transfer and Accumulation System
(ECTS)“ and modularization

3.1.3* Conditions of participation and
assessment regulations

3.1.4* Feasibility of study workload

Condition
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3.2 Content

The course contents are as follows:

Meta Social Media Marketing Professional Certificate (6 “courses”21)

Table 3: Course contents and learning hours

Module Number Module Title Duration
! Introduction to Social Media Marketing 19 hours
2 Social Media Management 14 hours
3 Fundamentals of Social Media Advertising 11 hours
4 Advertising with Meta 14 hours
Measure and Optimize Social Media Marketing
5 . 11 hours
Campaigns
6 Meta Social Media Marketing Capstone 7 hours
Total 76 hours

Meta’s Professional Certificates adhere to Coursera's best practice guidelines for Quality in Online
Learning and other manuals on online teaching pedagogy and course structures. Each week is
comprised of individual content units that incorporate both theoretical and practical components.
The theoretical components include readings and videos, while the practical elements are always
aligned with the previously covered knowledge. This approach enables learners to assess their
progress not only through small quizzes throughout the learning process but also through practical
exercises that allow them to apply what they have learned. For example, learners learn how to
create an optimized Facebook or Instagram business page, develop a strong brand identity for a
business, create effective posts on Facebook and Instagram, create a content calendar that
implements a strong content strategy, create a powerful creative brief for a social media ad, build
a full ad campaign in Meta Ads Manager, as well as analyze and present campaign results.
Throughout each course, there is a continuous and effective interplay between theoretical learning
and practical application. The result is a portfolio of projects the learner can utilize as evidence of
their learning experience.

The Coursera platform users are 80 % from outside the USA. Learners from different countries
interact within the discussion forums or via the peer review process. The course, due to its short
length, does not have explicit international learning outcomes. However, it addresses both
intercultural and international aspects in modules such as data analytics methods in marketing.
Particularly in the final weeks, learners are introduced to marketing mix modeling and various
attribution models, and learn how to use these tools to make strategic marketing recommendations.
Additionally, in the module on marketing analytics with Meta, learners will learn how to create an

21 In the following tables, Coursera uses the term “modules” for what is elsewhere called “courses”, see glossary
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ad campaign using Facebook Ads Manager. This includes navigating the ad auction, determining
the target audience, selecting the appropriate objective, and developing the ad creative.

The Professional Certificates courses are targeting at providing participants with the essential
knowledge and skills required to perform well in their intended job role, including proficiency in
relevant software, platforms, tools, and systems. The Professional Certificates also offer an
overview of current industry trends. Through practical, hands-on exercises, learners will develop
their methodological competence and practical experience using various business tools and
industry best practices.

The courses adopt a methodological approach to learning, enabling learners to acquire practical
skills through exercises and projects. Learners will have the opportunity to apply their newly
acquired skills in practical settings, preparing them for entry-level positions in the workforce.

Additionally, professional certificates cover guidelines for collecting, presenting, analyzing, and
interpreting data using appropriate methods, seen as essential for those preparing for entry-level
positions in the workforce through Professional Certificates (see self-report p. 23). The course
covers various methods, such as analyzing processes, assessing data, and measuring success. The
in-depth methods build on the basic knowledge acquired earlier in the course and enable the
planning and use of complex methods for evaluation and assessment. Learners will deepen their
knowledge through projects and practical exercises, including the final capstone projects.

The following types of assessments and examinations are included in Meta Professional Certificates
to assess learning outcomes:

6 Graded quizzes (summative): Graded quizzes are used to monitor educational outcomes.
They answer the question: Has this learner demonstrated that he or she can complete this
task?

6 Peer-reviewed assessments (formative): The peer review activities allow learners to put
the course concepts they are learning into practice by doing an activity or solving a
problem. In a peer review, learners complete an artifact, review, and grade each other’s
work, and receive qualitative and quantitative feedback from other learners based on a
rubric. During the assessment conference Coursera specified the concept of peer review,
which is a two-sided process: In a peer review all learners are obliged to assess and to let
their project be assessed (by at least three peers). The quality of the assessment is also
evaluated by the learners.

o Discussion prompts (formative): Discussion prompts allow for active reflection and
engagement among learners in a public forum in Coursera. Discussion prompts offer a low-
stakes opportunity for learners to reflect on what they have learned, connect new
knowledge to prior understanding, and benefit from discussions and feedback.

6 Practice Quizzes/Ungraded Labs (formative): Ungraded quizzes, or practice quizzes, and
ungraded labs are used to help learners monitor their own learning. They answer the
question: Is this learner successfully learning what he or she is expected to learn?

Learners are given transparent information about established plagiarism standards and regulations
regarding the conduct of digital assessments on the Coursera platform (Coursera Honor Code).
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Appraisal:

The curriculum adequately reflects the qualification objectives of the course. The contents of the
course are well-balanced, logically connected, and oriented towards the intended learning
outcomes. The lectures and seminars on offer cover the contents necessary for achieving the
qualification objectives and they are outcome-oriented.

In the course, theory and practice are linked. Knowledge delivery and practical contributions
complement each other to develop the learners’ competences.

Although Coursera and Meta rated international and intercultural contents as “not applicable” (see
self-report, p. 23), the panel notes that within the limited scope of the course in terms of content
and workload, international contents are appropriately integrated according to the course’s
qualification objectives and strategy. There is an international composition of the learner body,
and lectures being held in foreign languages. International interaction is encouraged within the
discussion forum and by the peer review assessments, thus contributing to the learners’ capacity
to actin anintercultural environment. To further improve the global applicability of the course, the
panel recommends adding content to take intercultural competences into account for social media
campaigns.

The acquisition of methodological competences is ensured. It is set down as a learning objective
in the module descriptions (e.g., gathering, analyzing, and interpreting data). For the reference to
the defined level of the European Qualification Framework (EQF) see condition chapter 1.1.

Due to the limited duration and the focus of the course the integration of academic work and
science-based teaching is not applicable. However, the panel suggests giving access to scientific
communities (e.g ResearchGate) for Meta and - Subject Matter experts (SME) to avoid being
entirely biased by Meta social media tools.

All assessments, as they are defined for the course, are suited in format and content to ascertain
the intended learning outcomes as well as the identity of the examinees. The requirements are in
accordance with the desired qualification level. The course provider has established plagiarism
rules and regulations regarding the conduct of digital assessments. Learners are given transparent
information about these regulations. However, the panel points out that the ultimate responsibility
for the prevention of examination fraud is transferred to the learner with the signature of the Terms
of Use. Moreover, the panel points out that within the current concept, the qualification of the peer
reviewers consists exclusively of participation in the course. In the panel’s opinion, for summative
assessments, it should be ensured that peer reviewers are appropriately qualified and surveyed,
the latter e.g. by the course director or a qualified moderator.

Therefore, the panel recommends the following condition:

Coursera and Meta develop an assessment concept ensuring the identity of learners and the
use of permitted teaching materials during the assessment, as well as an appropriate
qualification and surveillance of the peer reviewers.
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Meets quality
requirements

3.2 Content

3.2.1* Logic and conceptual coherence X

3.2.2 Integration of theory and practice

3.2.3 International and intercultural

X
contents
3.2.4 Methodological competence X
3.2.5 Academic work and science-based
teaching X
3.2.6* Examinations Condition

3.3 Transdisciplinary qualifications and soft skills

The subject of social media marketing in itself is a profession that necessitates effective
communication skills. Creating effective posts for social media is set down as one of the learning
objectives of the course.

Additionally, in order to analyze and present campaign results learners also need the appropriate
methodological competencies (of gathering, analyzing, and interpreting data) and presentation
skills (to communicate results to higher management and/or allowing to take appropriate measures
to engage your audience).

Furthermore, soft skills are trained for example during the peer-review process Coursera
implements for learners to grade each other’s assignments. There are clear feedback rules to be
applied during this process (e.g., starting with positive remarks, making positive remarks outweigh
ideas for improvement) and the form and content of the peer feedback is also evaluated by peers.

Furthermore, learners are actively guided and encouraged by instructors to use the discussion
forums.

Appraisal:

Although Coursera and Meta considered this criterion as “not applicable®, the panel would like to
emphasize that they see evidence of fulfillment of this criterion in the course. Within the limited
scope of the course in terms of workload, the learners acquire appropriate transdisciplinary
qualifications in accordance with the qualification objectives (e.g., communication skills/effective
communication to create effective posts, analysis and presentation skills for campaign results).
This is supported by means of suitable didactical and methodological measures.
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Meets quality n.r.

requirements

3.3 Transdisciplinary qualifications and
soft skills

3.4 Didactics and Methodology

Coursera’s platform is built for Mastery Learning, a pedagogical model that allows and requires
learners to demonstrate mastery of learning objectives before moving forward to learn subsequent
information. The platform organizes content into modules, setting scheduled milestones for their
completion, which requires learners to demonstrate mastery of the learning objectives over time.
According to Coursera, Data analysis from thousands of courses shows that well-designed, high-
quality content includes both formative and summative assessments with elaborative feedback to

Coursera’s
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